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Coperion Middle East Co. Ltd.
P. O. Box. 11021 

Street # 327 Sector G, Block 2, Lot # 31
Jubail 2 Industrial City 31961

Kingdom of Saudi Arabia
GPS Coordinates:  

26° 59’ 16.0” N, 49° 26’ 32.8” E

Tel: +966 13 510 4420
info@coperion.com

Safe food and ingredient handling. Feed-
ing, weighing and conveying systems pro-
vided by us offer the highest in efficiency 
and safety standards for food processing. 
www.coperion.com/food 

 + Innovative sanitary filter receivers ideal for quick cleaning and reliable weighing

 + High accuracy feeders for optimal ingredient delivery 

 + Highly productive components ensure reliable and efficient bulk material handling

 + Integrated systems controls for all operations – including Coperion extruder

 + All systems designed in accordance with GFSI and FSMA safety standards

fEEding, wEighing & COnVEYing.  
SMART TRAnSfER SOLUTiOnS fOR 
fOOd PROCESSing.

> extruders   > feeders   > components   > pneumatic conveying   > complete systems
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Dear Partners,

As we just concluded the first quarter of 2019, the signs of economic 
growth and dynamism abound, along with lingering international 
ambiguities and challenges. In Saudi Arabia, the Public Investment 
Fund is focusing resources and energy on the new economic city 
of NEOM, and the Red Sea Development Company, amongst others, 
all staffing up and working energetically towards ambitious goals 
and deadlines. Plans for chairing and hosting the G20 in 2020 are 
well along, and the National Industrial Development and Logistics 
Program (NIDLP), a major Vision 2030 initiative, targets some $500 
billion of investment (over a series of years).

2019 will be a year of important trade fairs. Although physically 
taking place in Germany, all these events have dedicated internation-
al outreach and attract partly hundreds of thousands of visitors. The 
time this GSBM is published, BAUMA will open its gates, the world’s 
leading (triannual) fair for the industry for construction and mining 
machinery, covering its entire breadth and depth. Last time I was in 
Munich in December 2018, the first exhibitors started to assemble 
their pavilions already, hard to imagine! 

Also, ‘K’ will take place, the world’s (triannual too) No. 1 trade 
fair for plastics and rubber. We will be organizing a delegation of 
senior business representatives to Duesseldorf, please contact us for 
further information. 

Another milestone event will be MEDICA, the annual and – once 
again – the world’s leading platform for medicine and healthcare. 
In view of the high ambitions of the Kingdom to develop local and 
competitive healthcare institutions, we are particularly interested to 
identify possible fields of cooperation between Saudi and German 
service providers, manufacturers and research institutions. 

Therefore, this GSBM features the thriving healthcare sector. 
Overall, we are working on ramping up our related services. 

Stay curious and follow us on Social Media: @ahksaudi

Sincerely, 
 
 
 
 
Oliver Oehms

EDITORIAL

OLIVER OEHMS  

Delegate of German Industry &  
Commerce for Saudi Arabia,  

Bahrain and Yemen

3

Ph
ot

o:
 Y

ou
su

f 
Is

m
ai

l (
1)



4

CATEGORY

Our innovations help cities use 

less energy, make the air we 

breathe cleaner and turn electric 

transport into a practical reality. 

That’s why at BASF, we’re 

optimistic about the future.

Find out more at 

wecreatechemistry.com

The future
is not what  
you dream, 
but what
you make.
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10 IN THE SPOTLIGHT
Jörg Ranau, the new Am-

bassador of the Federal Republic of 
Germany to the Kingdom of Saudi 
Arabia shares personal insights in an 
interview with GESALO.

37 SOLAR WORKSHOP 
2019

A Follow-up event of GESALO, was 
requested by the Asharqia Chamber. 
After a successful workshop in 2018, 
GESALO is offering a new edition of 

the solar workshop at the Asharqia 
chamber in April 2019.C
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CATEGORYSAUDI BUSINESS NEWSMILESTONE FOR HUTA 
MARINE WORKS - 
KAP INAUGURATION

Prince Mohammed bin Salman bin Abdulaziz 
inaugurated the King Abdullah Port.
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O
wned by the Ports Development 
Company, King Abdullah Port is 
the region’s first port to be fully 
owned, developed, and operated 
by the private sector. It has been 

listed as the fastest-growing container port and 
one of the world’s top 100 ports after less than 
four years of operation. An important contributor 
to the construction and the development of the 
port was the German-owned and Jeddah-based 
firm Huta Marine Works Ltd. Hence, it is fair to 
say that the festivity marked also an important 
milestone of the Huta Managing Director’s work 
in the Kingdom, Michael Wübbens.  

Since its inception in the last quarter of 2013, 
the number of containers handled by the port has 
reached 7,227,859 TEUs in total. In 2018, the an-
nual throughput of King Abdullah Port increased 
to 2,301,595 TEUs, an increase of more than 36% 
compared to 2017, maintaining its position as 
the second largest port in the Kingdom in terms 
of container handling. Commenting, KAP CEO 

Rayan Qutub stated: “King Abdullah Port consti-
tutes a real success story in public-private sector 
partnerships in light of the increasingly outstand-
ing figures it achieves year after 
year. The port has become the 
leading driver in the maritime 
shipping and logistics servic-
es sector in terms of building 
knowledge, launching initiatives 
and supporting various activities 
in this sector.”

The port features state-
of-the-art facilities including 
18-meter water berths, which 
are the deepest in the world, 
and the world’s largest and most advanced 
cranes (provided by German company Liebherr), 
which employ the latest technology and feature 
a 65-ton lifting capacity as well as a handling 
capacity of 25 containers. Such facilities enable 
the port to serve giant container vessels now and 
in the future.

With an impressive ceremony on February 11, 2019, the King Abdullah Port 
(KAP) was officially inaugurated by HRH Crown Prince Mohammed bin Salman.  

WATCH
Huta Video: King Abdullah Port

Holger Ziegeler 
(German consul 
general), Oliver 
Oehms (Delegate 
GESALO).

“ The festivity 
marked an 
important 

milestone for the 
Huta Managing 

Director, Michael 
Wübbens. ”
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From piracy
to privacy

Let’s turn digital threats into client’s trust.
Find out more at munichre.com/cyber

HR & SALARY REPORT 2019departer
The German Headhunter

HR trends and salary structures at German, Swiss and Austrian companies in the 
United Arab Emirates

A joint project of Departer – The German Headhunter 
and the German Emirati Joint Council for Industry and Commerce

HR and Salary Report 2019

W ith German multilingual 
HR consultants, we support 

German, Swiss and Austrian SME’s 
and enterprises to fill their mid and 
top management level vacancies. 
Through offices in Germany, UAE 
and Australia we support companies 
in Europa, Middle East and Africa as 
well as Asia-Pacific.

The company is proud to present 
its HR and Salary Report 2019, a joint 
project between AHK and Departer – 
The German Headhunter. The report 
provides you with recent HR market 
trends and insights to support HR 

Management in the UAE. Since being 
able to offer appropriate compen-
sation packages is essential for the 
competitiveness of companies in the 
region, the report focuses on condi-
tions of employment and local salary 
structures and levels at German, Swiss 
and Austrian companies in the UAE. 

Please download the HR and Sal-
ary Report 2019 on Departer’s website 
www.departer.com free of charge.

Departer – The German Headhunter, the leading German 
Executive Search firm in the MEA region. 

GESALO PARTNERS
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Nusaned is a localization initiative that was launched by SABIC in early 2017. Nusaned is 
aligned with the Saudi Vision 2030, a government driven plan that aims at diversifying 
KSA’s economy and developing the public service sectors. 

S ABIC (Saudi Basic Industries Corporation) is a lead-
er in the production and distribution of raw materi-
als and chemicals. The company is headquartered 

in Riyadh and is present in more than 50 countries.

NUSANED’S OBJECTIVES THROUGH 4 PILLARS 
Nusaned is the Arabic word for ‘support’, a well-chosen 
title for an initiative that aims to support international 
and local investors and entrepreneurs (almost exclusively 
small and medium sized enterprises or SMEs) in different 
ways. SABIC intends to do so through the four pillars of 
the Nusaned program:

Through the first pillar “Entema”, SABIC offers 
investors the opportunity to explore investment opportu-
nities and have them evaluated in terms of viability (e.g. 
by checking the potential value to KSA’s GDP and jobs 
market). Investments that pass the first pillar, are eligible 
for the support packages of the second pillar “Daem” 
(e.g. support with product development, access to SABIC’s 
infrastructure, ability to supply products/services to 
SABIC, etc.). The third pillar provides access to financing 
(e.g. SABIC signed a partnership with the Social Devel-
opment Bank) and in the fourth pillar “Muahal”, SABIC 
offers to train the technical and leadership skills of local 
workforce.

Aside from investing directly in local SMEs by as-
sisting them in their development and competitiveness, 
SABIC is also putting efforts into attracting international 
investors to
- innovate KSA’s industrial technologies; 
- create new job opportunities for local citizens (lower  
 unemployment, also in line with the ‘Saudization’  
 program); and
- increase the volume of KSA’s overseas exports of raw  
 materials (other than oil).

CONCLUSION
With the ambition of becoming a key player in the 
achievement of the Vision 2030, SABIC seeks to increase 
local content by providing support to investors and 
entrepreneurs. The Nusaned initiative focuses on investors 
who intend to make a socio-economic impact in KSA. 
The initiative is in line with other localization programs 
launched by the National Oil Companies across the 
region (e.g. Saudi Aramco’s In-Kingdom Total Value Add 
Program (IKTVA) and Abu Dhabi National Oil Company’s 
In-Country Value Program (ICV)).
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SCHLÜTER GRAF
Dr. Constantin Frank-Fahle, LL.M., and Christoph Keimer 
are lawyers/legal consultants of SCHLÜTER GRAF Legal 
Consultants. SCHLÜTER GRAF is an international law firm 
with offices in Dubai, Dortmund and Hamburg. SCHLÜTER 
GRAF specializes in commercial, corporate and tax law. 
Since more than 20 years the firm regularly consults on 
Saudi related matters, such as corporate, investment and 
employment related issues. 

SABIC’S NUSANED - ICING 
ON THE SAUDI VISION 

2030 CAKE

DR. CONSTANTIN  

FRANK-FAHLE, LL.M.

Tel.: +971 44 31 3060  
frank-fahle@schlueter-graf.com

CHRISTOPH KEIMER

Tel.: +49 231 914455 0  
keimer@schlueter-graf.de
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IN THE 
SPOTLIGHT! 
INTERVIEW 
WITH JÖRG 
RANAU
Jörg Ranau is the new 
Ambassador of the Federal 
Republic of Germany to the 
Kingdom of Saudi Arabia.

You were posted to Jeddah as 
German Consul from 1985 to 1988. 
What made you return to the 
Kingdom?
I still have fond memories of these 
three wonderful years in Jeddah. I 
and my wife were overwhelmed by 
the natural beauty of the country: the 
Red Sea, the mountains of Aseer and 
Hedjaz, Najran, the desert which we 
explored in many trips. Equally im-
pressive were our encounters with the 
Saudi people who welcomed us with 
respect and kindness. After so many 
years we were keen to return and see 
with our own eyes how the country 
has evolved.
 
Keyword Saudi Vision 2030 - which 
opportunities arise for Saudi-Ger-
man economic cooperation?
Germany and her companies have a 

lot to offer for Vision 2030. Germa-
ny has a strength in innovation and 
technology with a particularly high 
investment in research and devel-
opment by the government as well 
as the private sector. At the same 
time our universities are among the 
best – especially in engineering and 
science; and vocational training has 
a long tradition in Germany – both 
underpinning Germany’s manufac-
turing prowess. Both research and 
training are essential to achieve the 
long-term objective of a successful 
transformation to a knowledge-based 
society. When it comes to specific 
sectors, Germany has a lot to offer in 
the fields of digitalisation including 
digitalisation in the field of manufac-
turing called Industry 4.0, logistics 
and transportation, renewable energy, 
healthcare, transportation, mining, 

water technology and manufacturing. 
The backbone of the German economy 
are the small and medium enterprises. 
With their technological expertise and 
focus on world class vocational and 
academic training they are the ideal 
partners for a successful implementa-
tion of Vision 2030.

What is your main concern in Saudi 
Arabia you would like to promote 
during your time in Saudi Arabia?
Deepening bilateral relations will 
always be at the core of my work and 
that applies equally to cooperation 
between our two governments and 
people to people contacts. I and my 
team at the Embassy seek to build 
bridges between our countries in all 
relevant fields, bring people togeth-
er in full respect of their respective 
traditions and culture and by doing so 

NEW FACES
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AMBASSADOR JÖRG RANAU

Jörg Ranau studied economics in Braunschweig 
and Hannover and joined the Foreign Service in 
1982. His first postings led him to Jeddah and 
Madrid. He was Alternate Executive Director 
of the European Bank for Reconstruction and 
Development in London. In the following he 
served as head of the economics section at the 
German Embassy in London. He then became 
head of the German representation office in 
Ramallah and German Ambassador in Singapore. 
In the German Federal Foreign Office he served 
as director for export control and technology. 
Before coming to Riyadh in October 2018 he 
was the German Ambassador to Peru.

foster a shared understanding of the 
challenges of our time and a common 
inclusive and multilateral approach to 
the most pressing political issues in 
the region and beyond. In February 
2019 we staged an arts exhibition in 
my residence which focused on mod-
ern Saudi art only. It was a pleasure to 
welcome a big number of Saudi-Ara-
bians to our home to witness what is 
happening in the field of arts in our 
host country.

Where in Germany should every 
Saudi once have been to? And why?
Germany is a very diverse country 
and offers many beautiful spots - 
from the Alps in the south to the 
coasts of the North and Baltic Seas 
in the north. 42 sites are registered 

as UNESCO world heritage: prehis-
toric sites, quite a number of castles, 
palaces and churches such as Aachen 
cathedral which was registered as 
the first UNESCO site in Germany 
and is Charlemagne’s final resting 
place. Germa-
ny’s industrial 
heritage or the 
sites of the 
Bauhaus which 
revolutionized 
architecture 
and design 100 
years ago, are 
also worthwhile visiting. Visitors will 
experience a strong regional iden-
tity in Germany. If pressed, I would 
recommend a visit to my hometown 
Hannover. There you will find medie-

val brick gothic archi-
tecture or Germany`s 
biggest red brick quarter 
from the 1920ies meant 
to house the growing 
population at the begin-
ning of the 20th century: 
both styles give the city a 
quintessentially northern 
German look. You can 
also enjoy a ride with the 
boat on Maschsee lake or 
visit the Royal Gardens 
in Herrenhausen. The city 
has a rich musical life 
and hosts the world most 
important industrial fair, 
the Hannover Messe. If 
you travel with children 
the Hannover Zoo is 
a must: animals seem 
to live in their natural 
habitat. Some people 
say that the Hannover 
region is also the place 
in Germany were people 
speak the best German, 
without any accent. So 
go there for your German 
language course.

You have arrived in Riyadh about 
half a year ago. What impressed 
you most?
The breathtaking transformation and 
opening of the Saudi society as part 
of the Vision 2030. Everywhere I go, 

there are new 
opportunities for 
young Saudis, be 
it in the labour 
market or activ-
ities in the cul-
tural and creative 
field, which were 
unthinkable a 

few years ago. Particularly impressive 
are the speed at which the country 
offers more opportunities for the large 
number of well-trained women and all 
the initiatives around women empow-
erment and female entrepreneurship. 
To pick just one event in the field 
of arts and culture which embodies 
these tremendous changes I would 
take the 21/39 Arts Festival in Jeddah. 
Organized by the Saudi Art Council it 
brings together avant-garde art. I am 
very lucky that we have a very active 
Consul General in Jeddah, Holger 
Ziegeler. He and his wife succeeded in 
bringing outstanding German artwork 
to Jeddah as part of the festival.

As a diplomat you were at home in 
various functions in half the world. 
How does an ambassador define 
home?
Home is where I have settled in and 
where I feel welcome. After about half 
a year in Riyadh I can only say that 
Riyadh has become home very quick-
ly. We have many Saudi friends who 
were very forthcoming and helped us 
to explore Riyadh and connect with 
the Saudi society. And of course there 
is Berlin as our home in “waiting”, 
where our Ministry is based and where 
we lived for many years over the last 
decades when we were not posted 
abroad. It is a city to be loved.

“ After so many years 
we were keen to return 
and see with our own 
eyes how the country 

has evolved. ”
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THE MANIFOLD 
OPPORTUNITIES IN 
THE HEALTH SECTOR
Experiencing profound changes in 
their demographics, the GCC countries 
are correspondingly gearing up to face 
upcoming challenges and suitably 
serve their respective population in 
terms of healthcare services. 

F
rom an aging population to the spread 
of cardiovascular 
diseases, but also a 
natural growth of its 
demographic basis, 

the Kingdom of Saudi Arabia 
is currently planning and reor-
ganizing its healthcare sector 
for the decades ahead. A key 
change in the Saudi case re-
sides in the announced gradual 
privatization of the country´s 
state-run hospitals, which in 
turn would trigger a more vivid 
competition on its domestic 
healthcare market.

In this framework, visitors from the whole 
MENA region and beyond had the pleasure to 
gather anew at the Arab Health 2019 this January 
in Dubai. The world-renowned trade fair with a 
strong focus on Middle Eastern countries made 
its debut in 1975 already. Today the fair is still 
growing in exhibition surface, proposing the 
nearly 85,000 visitors a direct contact to 4,150 
exhibitors covering the healthcare sector in its 
entirety, this year. 

Recognizing back then the potential of the 
promising healthcare sector in the GCC coun-

tries, the specialized German healthcare industry 
addressed the region swiftly enough to have 
some of its key players well anchored as refer-
ence brands as of today. Indeed, German medical 
apparatuses and machines enjoy an excellent 
reputation and easily find their way into medical 
research centers, hospitals or clinics in all GCC 
countries.

Building upon this, GESALO - The Ger-
man-Saudi Arabian Liaison Office for Economic 
Affairs, has been an astute visitor of the Arab 

Health where Mr. Mohammed 
Faleel, Director Market Entry & 
B2B Affairs at GESALO, was pres-
ent for the 4th time already. In his 
function, Mr Faleel smoothens the 
path for new German companies 
wishing to address the Saudi and 
Bahraini markets. 

By preparing tailor-made 
company visits, referred to as 
BPS-Business Partner Search, Mr 
Faleel excels in finding the match-
ing Saudi or Bahraini partners for 
curious and ambitious German 

firms eager to find a larger presence in the GCC 
region. 2019 was again a sheer success at the 

Growth in the GCC on service  
from 2017 - 2022

7.4 %
GROWTH

US$ 32b

6.9 %
GROWTHUS$ 45.4b

Outpatient services:

Inpatient services:

“ German medical 
apparatuses and 

machines enjoy an 
excellent reputation 

and easily find 
their way into 

medical research 
centers ”

COVER STORY: HEALTHCARE
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Arab Health for Mr Faleel, with 64 company 
meetings during the 4-day trade fair and already 
secured upcoming BPS in Saudi Arabia and Bah-
rain. Having scrutinized the Saudi and Bahraini 
markets for 30 years now, Mr. Faleel is already 
looking forward to the next Arab Health, further 
extending his wide network and making a proper 
use of it for German companies to further thrive 
in the region.

You want to enter the Saudi market and ex-
plore new business prospects? The Saudi Arabian 
economy is in a state of change with a lot of new 
opportunities for German and international com-
panies. Plan your market entry with us!

Arab Health: growing number of Visitors also in 2019.
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CONTACT  
Jan Lutz Mueller 
T +966-920005869 ext. 107 
E mueller@ahk-arabia.com

Health care spending (USD billion)  
2017-2022

Middle East 
& Africa

0 1k 2k 3k 4k 5k 6k 7k 8k 9k 10k

Western 
Europe

North 
America

145

2,279

3,509

4,175

7,724

196

279

10,059

North 
America

2017

2022
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GERMAN MEDICAL 
TECHNOLOGY INDUSTRY 
IN SAUDI ARABIA

The German medical technology 
industry (GMTI) is a high-tech sector 
with high levels of innovation and a 
strong export orientation that is best 
characterized by small and medium-
sized companies.

F or 2018, the approximate numbers show 
the SME focused structure of the GMTI: The 
1,350 manufacturers with their 143,000 em-

ployees generated a turnover of EUR 30.9 billion. 
This amounts to an increase of 3% compared to 
the previous year. In this sense, the industry con-
tinued along the path for growth that it has been 
on the last few years. Domestic business worth 
EUR 10.77 billion remained stable. At EUR 20.1 
billion, foreign turnover increased by nearly 6%. 
The reasons for this steady growth lie in the inno-

vative strength of the small and 
medium-sized company sector 
and a sound capital base. 

Today, the major drivers of 
growth are to be found in the US 
market, Asia and other emerging 
markets. The Middle East region 
is amongst one of the most 
important regions for the German 
companies – with long lasting 
partnerships on a technological 
and educational level. German 
medical technologies exports 
to Saudi Arabia approximately 

amount up to about EUR 200 million in 2018 and 
it ranks amongst the TOP 25 single export markets.

THRIVING SME SECTOR
97% of all medical technology companies in Ger-
many employ less than 500 employees. The SMEs 

structure offers a lot of advantages for the part-
ners: They are able to react flexibly, meet a broad 
range of demands, and supply niche products for 
specialist applications. Products are tailored to 
suit the specialized needs of customers at home 
and abroad. A significant number of manufactur-
ers’ service strategies extend far beyond simple 
product provision. Integration into and compati-
bility with existing systems are key in this respect. 
Comprehensive after-sales provisions - including 
maintenance and repair services - are also part of 
the portfolio that sets German companies apart. 

SERVICE EXCELLENCE IN MEDICAL 
TECHNOLOGY
It is anticipated that a growing number of compa-
nies will focus on providing digital services and 
solutions in the coming years. In order to enhance 
potential and gain long-term advantages in ser-
vice, all relevant factors must be considered holis-
tically. These include strategic focus, performance 
management, processes and organization, IT and 
enabling technologies, and change management. 

SPECTARIS
SPECTARIS is the German industry association 
for the high-tech medium-sized business sector 
and representative body in the areas of medical 
technology, optical technologies and analytical, 
biological, laboratory, and ophthalmic devices. 
In the medical technologies sector, SPECTARIS 
represents around 170 German capital goods and 
auxiliary aid companies.

“ Export business 
is particularly 
important to 

German companies 
- approximately 

two thirds of 
turnover in 2018 
was generated 

abroad. ”

Saving lives 
with emer-

gency equip-
ment made in 

Germany.
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CONTACT  
Jennifer Goldenstede 
Head of Foreign Trade and Export  
T +49 30 414021 27 
E  oldenstede@spectaris.de
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CONTACT  
Mohamed Abdelkereem 
International Sales Manager 
Middle East and Africa 
T +49 151 72016026 
E m.abdelkereem@asecos.com 
www.asecos.global     

INTRODUCING FUTURE 
LAB VISIONS TO KSA
As part of the declared 
“Vision for 2030,” asecos is 
working with other industry 
leaders on the matter of safe 
and sustainable research 
laboratories. The project 
started already at the end of 
2018 with three workshops in 
Jeddah, Riyadh and Dammam.

T he content of the workshops, in 
which business leaders and en-
trepreneurs from the laboratory 

field participated, focused on current 
trends in the lab. The speakers – 
including asecos, Europe’s leading 
manufacturer of safety cabinets and 
Waldner, manufacturer of laboratory 
furnishings – reported on the latest 
options available for the safe storage 
of hazardous materials and sustain-
able, efficient lab design. The focus 
was on implementing process-op-
timized and in particular safe room 
concepts as the key to future success. 
The successful events will lead to 
further intensified collaboration with 
local laboratory experts.

ASECOS – YOUR PARTNER 
FOR SAFE STORAGE OF 
HAZARDOUS SUBSTANCES
In close partnership with lab design-
ers and lab furniture manufacturers, 
asecos develops individual solutions 
and provides support in the planning 
of hazardous material storage. There 
are a number of design possibilities, 
such as space-saving safety storage 
cabinets, intelligent combination cab-

inets and under bench units for smart 
integration into the lab. Modern safe-
ty storage cabinets offer 90 minutes 
of fire resistance – a level of protec-
tion comparable to storage rooms. 
The cabinets also provide ergonomic 
support and enable to work in a safer 
laboratory environment.  

asecos V-LINE cabinets: Perfect integration into 
work flows and ideal use of space.
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Participants (from left top to right bottom): Mohammed Jumah, Dr. Eric Mueller, 
Ken Kornberg, Heinrich Bauhofer, Guenther Funke, Raed Mueiqel, Kenyatta Ribeiro, 
Wilhelm Bischoff, Mirzad Stier, Kostantin Cachia, Mohamed Abdelkereem, Gunther 
Rossdeutscher

called “Dimensions”. The fast pace 
of technical development in the 
laboratory as well as the instruments, 
lead to more frequent restructuring 
or re-equipping of laboratory spaces. 
The all-in-one solution from “Dimen-
sions” considers flexible, future-proof 
laboratory infrastructure as well as 
movable partition walls. This flexibil-
ity saves time and money both in the 
initial implementation as well as for 
future revisions of the work space.

Not forgetting the staff using the 
laboratories, another topic which was 
covered was the safety of employees. 
The nature of laboratories means that 

WHAT DOES A LAB OF THE 
FUTURE NEED? 

W ALDNER Laboreinrich-
tungen GmbH, the world 
leader in laboratory 

infrastructure and fit-outs, took 
the initiative to organize a series of 
workshops which were held at the 
end of October 2018 in three major 
cities (Jeddah, Riyadh, and Dammam) 
in the Kingdom of Saudi Arabia. The 
target was to have a mutual ex-
change of current and future require-
ments in the laboratories, be it in the 
building, in the laboratory fit-out, 
safety devices, in the workflow or in 
the instruments.

“There are simple steps to a mod-
ern and ergonomic lab”, believes Dr. 
Erich Mueller from EPPENDORF. The 
company´s aim is to cater for high 
performance instruments incorporat-
ing the latest technology while at the 
same time to increase the user friend-
liness and comfort for the workers 
handling the equipment. 

Kostantin Cachia from WALD-
NER, emphasized the big impact in 
energy costs for laboratories, and 
presented several technologies which 
are the cutting edge in reduction of 
the carbon footprint. A typical fume 
hood, a common safety device in the 
lab, indirectly contributes to phenom-
enal energy costs in the laboratory, as 
it uses as much energy per annum as 
a family house. 

With innovatively designed, 
EU and US certified fume hoods 
it is possible to reduce the energy 

consumption by at least 30%, thereby 
saving the customer money as well as 
protecting the environment. 

The second expert from WALD-
NER was Guenther Funke, responsible 
for development and implementa-
tion of flexible lab-space systems 

Seven experts from different companies and countries agreed to share the latest 
technology and developments in laboratory facilities covering a variety of themes such as 
longevity, safety, energy efficiency, collaboration, repeatability of results and ergonomics. 

“ There are simple 
steps to a modern & 

ergonomic lab ”
Dr. Erich Mueller, 

EPPENDORF

COVER STORY: HEALTHCARE
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dangerous and flammable chemicals 
as well as gases are handled and 
stored on a daily basis, and therefore 
require safe, fire resistant storage 
and disposal facilities. Mohamed 
Abdelkereem from ASECOS expertly 
demonstrated such dangers and un-
derlined the importance of safe, built 
for purpose, storage of gases and 
chemicals in the labs. 

Wilhelm Bischoff, from GCE 
DRUVA, set his main emphasis on 
central gas distribution systems. By 
exploring the latest gas distribution 
solutions, crafted in the highest 
grade materials, and designed for the 

Waldner laboratory solutions set the standard.

With functional technology, a distinctive design, high quality materials and precise workmanship.

Expect top quality made in Germany, highly developed technology, professional project management 

and perfect service.

We offer you maximum return on your investment with which you are ideally equipped 

for the future.

www.waldner-lab.com

Because it takes excellent working conditions 
to achieve excellent science.

customer’s specific needs, he outlined 
the safety as well as costs aspects of 
selecting the right system for each 
particular customer. 

The expert from TRESPA, Ken-
yatta Ribeiro, outlined the influence 
of the worktop material on the 
longevity and sustainability of the 
laboratory. Using TRESPA worktops, 
the customer is able to save money 
in the long term, while at the same 
time ensure that modularity, durabil-
ity, chemical resistance and hygiene 
remain uncompromised. 

To give amore holistic view on 
the laboratory facilities veteran lab-

oratory architect Ken Kornberg from 
Kornberg Associates, conveyed that 
the future of labs, especially those in-
volved in research, is in collaboration 
and attracting the top talent. From 
his many years of experience, Mr 
Kornberg is adamant that attractive, 
efficient, safe and flexible workspace 
will both attract the top scientists, as 
well as boost their productivity.

COVER STORY: HEALTHCARE

CONTACT  
Kostantin Cachia 
General Manager - ME Branch 
E Kostantin.Cachia@Waldner.de Ph
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L ike in the previous years, the 
German representation was 
robust with over 300 exhibitors. 

In addition to the political represent-
atives from Baden-Württemberg and 
Hamburg, numerous federal states 
exhibited in the country pavilions: 
Bavaria, Baden Württemberg, Ham-
burg, Schleswig Holstein; Saxony 
and Thuringia.

Looking at the Healthcare market, 
UAE is the second largest market in 
the Gulf region preceded by Saudi 
Arabia. The UAE is highly committed 
to the qualitative and quantitative 
development of the healthcare sector 
and is successfully positioning itself 
as a medical tourism destination in 
the region. In 2017, approximate-
ly 16,000 medical tourists came to 
Dubai and a steady 5% increase is 

expected annually.
Moreover, the private sector is 

planning numerous new projects in 
the coming years, where 
sales opportunities for 
German medical tech-
nology arise. The need 
to  limit the medical 
tourism abroad was 
driven by the increasing 
number of patients with 
different diseases especially diabetes, 
cancer, obesity and heart disease, 
in addition to other factors such as 
high cost/ expenditures. While some 
sectors in the healthcare field are 
currently saturated, different health 
authorities in each emirate are con-
structing attractive models aiming 
to attract investors to the unfulfilled 
fields. These include rehabilitation, 

gastroenterology, dialysis, oncology, 
orthopedics, etc.

 The Department of Health in Abu 
Dhabi and the Department of Health 
in Dubai have published relevant 
data on clinical pictures, capacity 
planning and investment conditions 
on their websites, to smoothen the 
market entry for potential foreign 
partners. A recent example is the 
guide, published by the Investment 
Guide der Dubai Health Authority, 
which provides an overview of the 
latest business opportunities and Pri-
vate Public Partnership (PPP) project 
opportunities in the healthcare sector.

The UAE health care 
market is estimated at $ 
19.5 billion by 2020, with 
annual growth of 12.7 
percent, slightly higher 
than the regional average. 
According to Alpen Capi-
tal’s Health Care Report, an 

annual growth of 3% of hospital beds 
is expected. Thus, the number should 
reach about 13,800 beds by 2020.

THE NEW HEALTHCARE 
TRENDS REVEALED AT THE 

ARAB HEALTH
Digitization and AI were amongst the main themes of this year’s Arab Health exhibition, 
which took place from 27-30 January 2019 in Dubai. While the exhibition has already been 
established as one of the world’s leading healthcare functions, the region continues to 
offer the potential to expand. The four-day fair counted about 4500 exhibitors.

DR. DALIA SAMRA-ROHTE is the 
Dep. CEO German: Emirati Joint Council 
for Industry and Commerce (AHK). 

CONTACT dalia.samra@ahkuae.com

11.6 %
of the total global 
population is over 

65 years old.
- Deloitte-
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Hands-on demonstrations of the latest innovations
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In 2017, the group employed 
33,133 people and had annual 
sales of €2.6 billion. In 2017, 2.2 

million patients were treated in the 
group’s 11,000 beds. Sana Kliniken 
operates 53 hospitals, including inter-
nationally renowned university hos-
pitals. The goal of Sana Kliniken AG 
is to provide cutting-edge medicine 
in a wide range of specialities. Our 
key area of expertise is acute medical 
care. Our range of services is rounded 
off by hospitals specialising in the 
treatment of cardiovascular disor-
ders, diabetes, neurological disorders, 

cancer disorders and orthopaedics. 
Sana cover mostly all medical needs. 
All Sana hospitals are easily accessi-
ble via Germany’s major international 
airports (e.g. Frankfurt, Munich, Düs-
seldorf, Stuttgart, Dresden and Berlin).

As part of an international ex-
pansion programme, Sana Holding 
has established the Sana International 
Office, headquartered in Berlin. The 
International Office is the adminis-
trative centre and contact point for 
all international issues for Sana hos-
pitals across Germany. It coordinates 
and organises medical treatment for 

international patients and takes care 
of all related administration. In ad-
dition, Sana experts offer their many 
years of proven expertise in German 
hospital management systems, and 
provide medical tourism-related con-
sultancy services. Sana International 
Visiting Doctor and medical educa-
tion programmes facilitate interna-
tional knowledge transfer between all 
healthcare professions.
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Sana Klinikum Offenbach 
is again one of the best 

clinics in Germany.

SANA INTERNATIONAL - 
THE ADVANTAGES AT A 
GLANCE
• One of Germany’s largest 
 hospital groups, with more 
 than 53 hospital locations 
 throughout Germany.
• A major provider of  
 integrated healthcare  
 services in Germany.
• Culturally trained multi- 
 lingual staff act as a first  
 point of contact for all 
 questions about your  
 medical treatment.
• Institutional clients are  
 provided with individually  
 customised services.

SANA HOLDING - SANA 
INTERNATIONAL OFFICE 
Founded in 1976, Sana Kliniken AG is one of the largest private hospital 

groups in Germany. Sana is somewhat unique in the hospital market, in that 
it is owned by 25 health insurance companies like Allianz or Signal Iduna. 

CONTACT  
Sana International Office  
T +49 30 6290110 112 
M +49 176 80481935 
E international@sana.de 
www.sana-international.com
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How did you hear about the program at the 
Charité? 
The Charité is very well known in Saudi Arabia - 
especially in the fields of radiology, and derma-
tology. It was clear to me from the beginning that 
I wanted to be a dermatology specialist and that I 
wanted to do it in Germany. My dad did his spe-
cialization in Kiel and he strongly recommended 

E
very year since 2015, the Charité – 
Universitätsmedizin Berlin trains ten to 
fifteen scholarship holders from Saudi 
Arabia as specialists. This is a nation-
wide unique program that combines 

language study and medical education. 
Norah Kabbush, 29 years old, comes from Jeddah 
and is one of the first program participants. 

FROM JEDDAH TO  
BERLIN-MITTE 

A conversation about expectations, initial language barriers and the 
German-Saudi exchange. 

Norah Kabbush during 
a consultation.

COVER STORY: HEALTHCARE
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me to go abroad. The program at the Charité 
seemed very unusual to me - a combination of 
language course and specialist training. That was 
a perfect match and came right on time!

What else motivated you to continue your med-
ical education in another country?
At the Charité, a great deal of research is being 
carried out and therapies are being practiced that 
are not yet known to us. I wanted to learn more 
about future-oriented medicine so that I could 
bring it back to my home country, later. Saudi 
Arabia is facing major challenges in the health 
care system, new hospitals are being built and 
opened all the time and it is urgent to have spe-
cialist staff with very good knowledge to treat the 
sick and build new structures.

How can you imagine the approval process for 
the program?
A selection committee, consisting of Charité-doc-
tors and representatives of the kingdom of Saudi 
Arabia, annually determines physicians who can 
undertake this specialist training in Berlin. There 
are about 200 people applying to the program. 
Applicants will submit their CV, if they are suit-
able, they will be invited to the interview and an 
exam will follow. Meanwhile, the fifth group has 
already begun.

How was arriving in Berlin 
for you?
When I got the approval, I was 
very happy! When I came here, 
everything was different - the 
new language, a different cul-
ture. In the beginning, I could 
not speak a word of German. 
And that, of course, does not 
make it easy to gain a foothold. There were days 
when I thought: “I pack my bags and fly back”. 
But when the language course started, I under-
stood more and more, I was able to communicate, 
and finally started working in the clinic, I knew 
that was the way to go. Everything went very 
well, and I am very satisfied after more than three 
and a half years Berlin and Charité.
 
What are your experiences that you make in 
your daily work? Are there any differences?

What is really different from working in Saudi 
Arabia is that all resident physicians are treated 
equally here. Do not get me wrong, I mean, for 
example, that we make distinctions in junior 
and senior among assistant doctors. But here the 
expectations of a resident in the first year are the 
same as those of an assistant doctor in the third 
year. One prepares, reads a lot - one is thrown 
into the cold 
water. In 
Saudi Arabia, 
you are more 
likely to be 
taken by the 
hand. But it’s 
amazing how 
it works here 
because you 
learn very 
fast. Now 
I am very 
proud to 
belong to the 
experienced people of the program.

To what extent have your expectations been met?
My expectations have more than been exceeded. I 
learned a lot of new things. When I meet doctors 

in Saudi Arabia who are around 
50 years old, I am almost on par 
with their wealth of experience. 
That’s more than I could imagine.

The program foresees you to 
return to Saudi Arabia after six 
years. How do you feel about 
that?
I will miss Germany very much 
and visit again and again. But 

I also want to bring the newly learned back to 
my country. And I am pleased to be part of the 
generation that brings new knowledge to support 
the people there. 

Norah Kabbush.

CONTACT  
Jessica Oemisch 
Speaker External Communication 
T+49 30 450570436 
E jessica.oemisch@charite.de

“ I am pleased 
to be part of 

the generation 
that brings new 
knowledge to 

support the people 
in Saudi. ”
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S
huwaymis is considered 
one of the remote sites 
that is difficult to reach 
because of the rugged 
terrain and the presence 

of more than 12 volcanic craters 
around it. We decided on visiting the 
better-known place Jubbah where the 
Saudi Commission for Tourism and 
National Heritage (SCTH) also built a 
visitor center.

Jubbah in the Nafud desert is still 
a quiet small town rapidly growing. 
The city is located in an oasis which 
is a remnant of an ancient lake that 
once was rich in wildlife and flora. A 
major attraction is the private Al Naif 
Palace Archaeological Museum. Mo-
hammed, the owner receives guests in 
the Majlis with a warm welcome and 
shows them around. The impressive 
building with many columns is a fine 
example of traditional Nafud mud 
architecture. The exhibition contains 
an excellent collection of rock en-
gravings, stuffed animals of the area, 
traditional items used in everyday life 
and traditional clothes. The inviting 
library makes you forget the time and 
get lost for hours. Books like “Trav-
ellers in Arabia” can be found here, 
containing all the famous British who 
did explore the country in the past.

“Of course, we are very proud 
that the nearby rock engravings 
became a UNESCO site. When Prince 
Sultan bin Salman opened the new 
visitor center it was a great event”, 
says Mohammed and shares the 

following well-known story with us: 
“In the year 1879, Lady Anne Blunt, 
daughter of Lord Byron, and her 
husband Wilfrid traversed the Nafud 
Desert of northern Saudi Arabia on 
their way to Hail. They took a rest 
at the Jubbah oasis. Lady Anne was 
interested in purchasing Arabian 
horses, while Wilfrid was searching 

for examples of ancient inscriptions 
carved on stone. They were among 
the very first people from the West 
to witness the now famous rock art 
at Jubbah. Lady Anne captured the 
setting and its rich array of ancient 
art in her quote “Jubbah is one of the 
most curious places in the world and 
to my mind one of the most beauti-

GESALO SPECIAL

JOURNEY TO JUBBAH
Are you looking for Neolithic rock art? In this case the two ancient rock engravings in Hail 
Region are the places to go to discover an incredible variety of engravings. One site in this 
area is in Jubbah, 125 km northwest from Hail, the other one is Shuwaymis, 350 km south-
west from Hail, near Al-Hayit. Both places became UNESCO World Culture Heritage in 2015.
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with different hairstyles, ornaments, 
and clothing. Some hunting scenes 
document the wide range of animals, 
weaponry and hunting strategies. 
We see bows and arrows, spears, and 
sticks that were thrown. They also 
had hunting dogs that surrounded 
the game during the hunt. With the 
help of our guide we were able to see 
the most impressive 
rock drawing, that is 
located at a height of 
10 m and depend-
ing on the sunlight, 
sometimes more or 
less visible. We were 
lucky - the sun was just in the right 
position and a life-size human figure 
was revealed. “The archaeologists say 
that this is a Thamudic king, present-
ed in a kneeling position, wearing a 
crown and a special belt. “He is seen 
pointing to a servant whom he might 
give orders to,” says the guide. This 
rock engraving is extremely well 
executed and must have taken consid-
erable time to be completed.

One of the well-known archae-

Al Naif Palace Archaeological Museum 
is a fine example of traditional Nafud 

mud architecture.

ful.”So, you can find out later if she 
was right”, he says to us.

Only a 20 minutes’ drive and we 
arrive at the visitor center at the foot 
of “Jebel um Sanman”, where we pick 
up the guide who knows the places by 
heart and who is the key keeper for the 
secured area displaying the rock art.

Bizarre rock formations were 
awaiting us and following the guide, 
we climbed up and down the rocks 
discovering a huge variety of engrav-
ings and inscriptions. “They date from 
four different time periods and are up 
to 10.000 years old”, the guide ex-
plained. We saw all kind of animals - 
from scorpions to camels and behind 
and with every step we took, there 
was more to discover. The engrav-
ings show male and female figures Ph
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ologists, who worked in the Jubbah 
area for 20 years, is Juris Zarins 
(born 1945 in Germany). He is quoted 
in Saudi Aramco World 2002: “Pound 
for pound and piece for piece, in 
terms of rock art concentration and 
importance, Jubbah is the num-
ber-one or number-two site in the 
whole of the Middle East. It rivals 

anything in North 
Africa. With the art 
going back at least 
to the Pottery Neo-
lithic period 7000 to 
9000 years ago, and 
with paleo-environ-

ment and geology showing traces of 
human activity extending into the 
Middle Paleolithic period; it’s a treas-
ure trove for answering questions 
about the Middle East.”.

BARBARA SCHUMACHER is a 
German freelance journalist, who is 
specialized in the Arab world since 1994 
and has published more than 600 articles 
about the Arab world.

One of the many rock formations in Jubbah.

“...behind and 
with every step we 

took, there was 
more to discover.”
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 ARMACELL  
INAUGURATES 
NEW FACILITY
Minister of Industry & Commerce and Tourism officially 
opened Armacell’s state-of-the-art manufacturing facility 
in the Bahrain International Investment Park (BIIP).

U
nder the Patronage 
of H.E. Mr. Zayed R. 
Alzayani, the Minister 
of Industry, Commerce 
and Tourism, Undersec-

retary of Industry Affairs Mr. Osama 
Mohammed Alorrayedh officially 
opened Armacell’s state-of-the-art 
manufacturing facility in the Bahrain 
International Investment Park (BIIP).  
Armacell, a global leader in flexible 
foam for the equipment insulation 
market and a leading provider of 
engineered foams, today officially 
opened their state-of-the-art manu-
facturing facility in Bahrain.

H.E. Mr. Zayed R. Alzayani, 
Minister of Industry, Commerce and 
Tourism said: “Bahrain’s government 
is committed to creating an environ-
ment that can attract and support 
the leading companies in the world. 
We will continue to collaborate with 
leading companies to anchor high 
value-added manufacturing, adopt 
advanced manufacturing technolo-
gies and equip our people with the 
requisite skillsets. Our partnership 
with Armacell is a good example of 
how we are doing this.”

Patrick Mathieu, President and 
CEO of the Armacell Group, com-

mented: “We are proud to announce 
the completion of our new green 
field site in the Kingdom of Bahrain. 
This state-of-the-art manufacturing 
facility strengthens our commitment 
to the Gulf region and will serve as 
our regional trading hub. I would like 
to thank all the parties involved in 
making this project a success and am 
looking forward to leveraging centu-
ries of trading history of the Bahraini 
people and its favourable logistical 
location going forward.” 

H.E. Mr. Khalid Al Rumaihi, Chief 
Executive of the Bahrain Economic 
Development Board, said: “Armacell 
today joins a growing list of leading 
manufacturing and supply chain 
firms that have chosen Bahrain as 
the base for their regional operations. 
Its decision is symbolic of the faith 
and confidence in Bahrain’s rapid-
ly-growing manufacturing sector, 
one of the key drivers of the nation’s 
Vision 2030 economic diversification 
plans. The manufacturing industry 
has grown 20 per cent over the past 
five years representing 15 per cent of 
the country’s GDP and second largest 
contributor to non-oil revenue. We 
are delighted to see Armacell take 
advantage of the tremendous busi-

ness incentives and cost efficiencies 
of doing business here, and as we 
pursue another key strategy of shap-
ing a digital economy, modernising 
manufacturing with a solid technol-
ogy infrastructure is top of mind for 
many companies.”  

Guillerme Huguen, Armacell’s 
Vice President EMEA, added:” We are 
excited to go live with our new man-
ufacturing facility in Bahrain and to 
further develop our presence in the 
Middle East. I would like to thank our 
partners EBD (Economic Development 
of Bahrain) and BIIP (Bahrain Inter-

BAHRAIN NEWS
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national Investment Park) for their 
support over the last 18 months.” 

Armacell’s state-of-the-art man-
ufacturing facility went into produc-
tion in 2018 and exports a compre-
hensive range of products from BIIP, 
including high-density materials and 
elastomeric insulation for heating, 
ventilation and air-conditioning 
(HVAC) systems, across the GCC.

The 11,000sq.m. manufacturing 
facility in Bahrain International 
Investment Park is part of Armacell’s 
goal to grow the group’s manufactur-
ing footprint in the Gulf Region. The 

plant will initially provide approx. 
100 jobs. Armacell’s Middle East team 
has been active in the Gulf Region 
for a decade and is led by Neville 
D’Souza, Managing Director of Ar-
macell Middle East Company S.P.C.

Armacell plant in Bahrain International Investment Park (BIIP).
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ABOUT
As the inventors of flexible foam 
for equipment insulation and a 
leading provider of engineered 
foams, Armacell develops inno-
vative and safe thermal, acoustic 
and mechanical solutions that 
create sustainable value for its 
customers. Armacell’s prod-
ucts significantly contribute to 
global energy efficiency making 
a difference around the world 
every day. With 3,000 employees 
and 25 production plants in 17 
countries, the company operates 
two main businesses, Advanced 
Insulation and Engineered Foams, 
and generated net sales of EUR 
603 million and adjusted EBITDA 
of EUR 102 million in 2017. 
Armacell focuses on insulation 
materials for technical equip-
ment, high-performance foams 
for high-tech and lightweight 
applications and next generation 
aerogel blanket technology.

Above: Secretary Osama Al Rayyed and 
Armacell Management members cutting 
the ribbon.

CONTACT 
Barbara Walsh 
Marketing Executive 
Bahrain International Investment Park 
M +973 35626292 
E bwalsh@biip.com.bh 
www.armacell.com
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U
nder the Austrian presidency of the 
Council of the European Union, the 
organizers H.E. Kai Boeckmann, 
Ambassador of Germany to the 
Kingdom of Bahrain, Oliver Oehms, 

Delegate of German Industry & Commerce for 
Saudi Arabia, Bahrain & Yemen and the German 
Business Roundtable Bahrain invited Richard 
Bandera, the Commercial Advisor of Advantage 
Austria WKO from the Austrian Embassy UAE 
with a small business delegation for the exclusive 
gathering at the La Plage of The Ritz-Carlton 
Hotel Bahrain with more than 220 guests. 

Overlooking the beauty of the Arabian Sea 
and surrounded by the hotel’s unique pool land-
scape, the Reception offered its guests a welcome 
break from everyday business life and the perfect 
opportunity for networking and socializing. An 
exclusive buffet with a mix of traditional German 
dishes, as well as Arabic delicacies, rounded 
off the event with culinary delights. The event 
was sponsored by DHL Express, PKE Gulf and 
Mercedes-Benz Bahrain (Al Haddad Motors), 
which launched the all-new Mercedes-Benz CLS 
2019 between the pool and sea during the event. 

OUR BAHRAINI - 
GERMAN “WINTER” 
BUSINESS RECEPTION

For the 3rd consecutive year our annually networking platform was held in the 
Ritz-Carlton Hotel Bahrain as an exceptional event for business partners from 
Bahrain and the Eastern Province.
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TIGHTEN THE BUSINESS RELATIONS
One week prior to the reception, the Chairman of 
the Bahrain Chamber of Commerce and Industry 
(BCCI) Mr. Sameer Nass, alongside members of the 
retail council, welcomed a German business dele-
gation in the field of textiles, clothing and leather 
goods at their own premises. The German compa-
nies exhibited their products and had interesting 
B2B meetings with Bahraini companies. 

In the meantime, German companies are inten-
sifying their economic relations in current projects, 
like the expansion of the Bahrain International 
Airport, as well as the Sakhir Expo and Sports City. 

From left: Prof. Dr. Bernd Hoefer, H.E. Kai Boeckmann, Oliver Oehms, Richard Bandera, Abdulla Al-Haddad.

From left: Prof. 
Dr. Bernd Hoefer, 
H.E. Kai Boeck-
mann, Oliver 
Oehms, Richard 
Bandera.Ph
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From left:  
Abdulla 
Al-Hadd-
ad, Richard 
Bander, H.E. Kai 
Boeckmann, 
Oliver Oehms, 
Prof. Dr. Bernd 
Hoefer , Deema 
Al-Haddad, 
Imran Ali.
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T he hotel is inspired by the scenic and 
fertile Wadi Hanifa, a beautiful desert oasis 
running through Riyadh. The low-rise hotel 

resembles the smooth, dry canyon walls that 
make for a dramatic arrival experience. Once you 
step inside, the waterways guide the way into the 
heart of the building, ushering guests through 
the arrival court into the palm dotted oasis in the 
heart of the hotel’s lush courtyard. Planted cacti, 
flowering vines, plentiful blooming desert flora 
and native date palm trees create a soothingly 
calming ambiance, providing shaded secluded 
areas from the scorching desert sun. Here, life 
happens against a scenic lush backdrop in one of 
the restaurants and cafes. 

The complex is the first five-star full service 
hotel in the Diplomatic Quarter and features 80 
spacious modern rooms, and 140 fully equipped 
apartments. The deluxe rooms feature modern 
décor and ample work space, allowing guests to 
stay connected with in-room technology includ-
ing high speed Wi-Fi and bedside USB outlets. 
Guests staying in one of the six Premium Suites 
or the Presidential Suite can enrich their experi-
ence in the M Club Lounge offering an interna-
tional buffet, hors d’oeuvre and local specialties 
24 hours a day. 

Sparking brilliance through spaces that 
seamlessly blend work and play with state-of-
the-art business facilities and innovative spaces 
such as The Greatroom, the hotel caters for the 
needs of both business and leisure travelers. 
Guests can enjoy an elevated experience through 
the Mobile Guest Services, delivered with the 

warm and professional service for which the 
brand is globally renowned. 

Riyadh Marriott Hotel Diplomatic Quarter 
houses three dining venues, Gojia Kitchen – a 
sophisticated all day dining destination, a la carte 
restaurant Mesquite and Agave Café located in 
the lobby. The hotel offers multiple recreational 
areas surrounded by lush greenery. An open-air 
swimming pool serves as an ideal spot to unwind 
after a long day. Other facilities include 24-hour 
Fitness Centers for both men and women and a 
sublime Saray Spa featuring a Turkish Hammam 
and female and male treatment rooms.

Meeting the highest standards for energy and 
environmental (LEED) Gold Certification require-
ments, the hotel site creates a protected micro-cli-
mate and maximizes on environmental impacts.  
By amplifying useful daylight via a complex 
reflection processes, the hotel can decrease its 
illumination needs during the day. Plentiful 
shaded areas and the building’s structure allow 
for natural ventilation, reducing the need for air 
conditioning and additional cooling.

ABOUT
With over 500 hotels and resorts in 65 countries 
and territories around the world, Marriott Hotels 
is evolving travel through every aspect of the 
guest’s stay, enabling the next generation to 
Travel Brilliantly. Boldly transforming itself for 
mobile and global travelers who blend work and 
play, Marriott leads the industry with innova-
tions, including the Greatroom lobby and Mobile 
Guest Services that elevates style & design and 
technology. Visit www.MarriottHotels.com.

NEW MARRIOTT  
HOTELS IN RIYADH DQ
Marriott International and Dur Hospitality open 
Riyadh Marriott Hotel and Marriott Executive 
Apartments Riyadh, Diplomatic Quarter.

CONTACT reem.ahmed@marriott.com
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A fter greeting words from Mr. Oliver 
Oehms, Delegate of GESALO, H.E. 
Jörg Ranau, German Ambassador 

to Saudi Arabia, expressed his gratitude for 
the hospitality of the Team.  

Mr. Fuad Mosa, Vice-President of SABIC 
gave a short presentation on the topic of 
the Localization efforts of SABIC. He further 
highlighted the importance of the German 
industry’s involvement in this project. 

Followed by an introduction video, the 
Home of Innovation™ Tour was opened in 
an astonishing and cinematic way. SABIC 
experts accompanied the members of the 
German Business Circle during the tour 
and explained amongst other things the 
stunning 40 % reduction of the Energy and 
Water usage in the Home of Innovation™. 

The evening was rounded up by a 
discussion round as well as a networking 
dinner.

BUSINESS CIRCLE AT SABIC
On February 24th the Home of 
Innovation™ Team hosted the 
monthly German Business Circle 
at SABIC premises.

Oliver Oehms expressing his gratitude to the SABIC Team.

German Business Circle Members at SABIC Home of Innovation.

CONTACT dogan@ahk-arabia.com

SABIC
The Home of Innovation™ is a SABIC growth 
initiative that combines marketing, innovation 
and technology to create demand and grow 
business on a local, regional and global level. The 
Home of InnovationTM is a focal point for those 
committed to innovation and growth, bringing 
together the best minds and organizations inter-
ested in the future of the Middle East and North 
Africa (MENA) region. The initiative connects 
SABIC with industry-leading companies to iden-
tify market needs and develop the innovative 
solutions that answer them.
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We’re often asked exactly what 

part we play in  tomorrow’s  

pioneering  products. It’s the  

pioneering part.

Evonik is one of the world’s leading specialty chemicals 

companies. Our experts draw on their wealth of ideas  

and know-how to develop responsible solutions for  

tomorrow – from nutrition to 3D printing. Creavis, our 

strategic innovation unit, is a visionary driving force 

opening up new opportunities for our customers. And 

happily also for you. Visit the future at www.creavis.com.

MARK YOUR CALENDAR
Upcoming Business Circles

 DAY  MONTH LOCATION 

 7  April Dammam 

 9  April  Jeddah 

 23  April Riyadh 

 15  May Riyadh (GESALO Business Iftar) 

 18  June Jeddah 

 23  June Riyadh 

GESALO NEWS
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F rom February 24th to 28th par-
ticipants to the food delegation 
had the chance to present their 

respective company and products 
and meet business partners in Riyadh 
and Manama.

The delegation consisted of six 
small and medium-sized enterpris-
es (SMEs) being partially operating 
worldwide already. As part of the 
market entry program, GESALO 
provided the participants with a short 
overview of the emerging market in 
Saudi Arabia and the possibilities to 
start business there. 

Members of the Saudi Food & 
Drug Authority were invited to GE-
SALO office where they informed the 
participants about technical regula-
tions, specifically on food imports. 

In the framework of the business 
trip, the attendees had the chance to 
visit stores of market leaders to get a 
better overview of retail business in 
the Kingdom. During the organized 
B2B meetings with selected Saudi 
companies, the participants had the 
chance to discuss in detail possible 
business opportunities.

On the second stop of their 
journey in Bahrain, the delegation 
enjoyed a briefing by the Economic 
Development Board (EDB) regarding 
the Bahraini Food Market, followed 
by B2B meetings with local food 
companies at the EDB premises.

FOOD - ESSENTIAL 
FOR EVERYONE! 
In accordance with the importance of nutrition in the Vision 2030, GESALO 
organized a delegation visit under the assignment of the German Federal Ministry 
for Food & Agriculture and in cooperation with the German Export Association for 
Food & Agriproducts.

Product display Develey.

Symposium followed by 
Intense B2B conversations.

Mr. Biller – Billers Bio Welt, 
Mr. Hoinkis – Rudolf Hoinkis 
and Mr. Faleel - GESALO
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GERMAN DELEGATION 
FINDS HUGE POTENTIALS

A business delegation of 
the Ghorfa Arab-German 
Chamber of Commerce 
and Industry, ‘launched’ an 
eventful year 2019. Led by its 
President Dr. Peter Ramsauer, 
Member of the German 
Parliament and former 
Federal Minister of Transport, 
20 representatives of German 
companies and institutions 
travelled the country from 20 
to 24 January.

Exchange on partnership: Saudi-German friendship group of the Shoura Council and 
the German delegation.

7.4bn.
 Saudi-German trade 
exchange in 2018.

potential for enhancing trade be-
tween the two countries, after bilater-
al businesses were under some stress 
lately. “Here we want to take up the 
thread again and strengthen coopera-
tion,” explained Peter Ramsauer. 

The fact that Saudi businesses 
are already well on its way to adding 

value to the country was 
revealed in talks with 
high-ranking representa-
tives of Aramco and the 
Royal Commission of Ju-
bail and Yanbu. Aramco 
plans to invest more than 
$ 400 billion over the 

next ten years for the development of 
the energy sector, according to a con-
versation with Abdallah Al Thaaly, 
Director of Industrial Development & 

Strategic Supply at Aramco.
The Delegate of German In-

dustry & Commerce, Oliver Oehms, 
participated in several meetings of 
the Ghorfa Delegation, allowing 
for follow-up ‘on the ground’. The 
German-Saudi Arabian Liaison Office 
for Economic Affairs works very 
closely with its sister organization 
Ghorfa, which is located in Berlin. 
“This was an exciting start into the 
year 2019. Ambitions are high on 
both sides, and I can predict that we 
will see concrete actions materialize 
within the coming months”, Oliver 
concluded the visit of the business 
delegation.

T his is the right time for a 
business delegation to Saudi 
Arabia. The great interest from 

both Saudi and German sides has 
shown us that the potential for eco-
nomic cooperation is enormous,” Dr. 
Ramsauer said. Numerous appoint-
ments were held with representatives 
of Ministries and key economic in-
stitutions such as Aramco, the Saudi 
Basic Industries Corporation (SABIC) 
and the Saudi Electricity Company 
(SEC), as well as B2B 
meetings with Saudi 
companies.

“It is particularly 
important in the con-
text of the Saudi Vision 
2030 to increase Saudi 
exports to Germany,” 
explained Dr. Ramsauer. With the ex-
pansion of German-Saudi economic 
cooperation, this could be improved 
in the future. Overall, there is great 

“

CONTACT schoft@ghorfa.de 
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2019 STARTED WITH 
VISITORS IN RIYADH

A German trade delegation visited Saudi Arabia and Bahrain in January to discuss 
ways and means for future cooperation and discover the Middle Eastern business and 

cultural exchange.

G
ermany has intro-
duced an array of 
products and latest 
technology mainly in 
the fields of engi-

neering and construction in the Saudi 
market. On this occasion and in ref-
erence to the Version 2030, a German 
delegation visited Saudi Arabia to 
inform themselves about possible in-

vestments and to exchange experience 
with Saudi companies.

Mr. Qutub, CEO of the King Abdul-
lah port welcomed the Delegation on 
their first stop in Jeddah at the King 
Abdullah Economic City. Mr. Qutub 
provided a thorough presentation of 
the port´s present and future in terms 
of capacities. After a stop at the Prince 
Mohammad Bin Salman College, 

H.E. the Consul General Mr. Ziegeler 
guided the delegation through the 
remnants of Jeddah´s Old Town while 
providing them with background in-
formation as to the city´s rich cultural 
heritage and history. The day ended 
at the residence of H.E. the Consul 
General Mr. Ziegeler, where represent-
atives from German companies active 
in Jeddah were invited as well.

Visiting a Desert camp and experiencing 
intercultural exchange during Dinner.

GESALO NEWS
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In Riyadh, Mr. Meissner, head of 
the Delegation, and his colleagues 
had the chance to visit the annual 
Janadriyah Cultural Festival, which 
represents not only different regions 
of Saudi Arabia but also promotes 
the rich Saudi culture and heritage. 
Followed by a meeting with SA-
GIA, the Saudi Arabian Investment 
Authority, receiving an excellent 
overview of the overarching support 
(a true “one-stop shop”) which SAGIA 
provides to companies interested in 
investing in the Saudi market. The 
visit in Riyadh was rounded off by a 
visit to the German Ambassador H.E. 
Mr. Ranau, where the members of the 
delegation were able to inform them-
selves about the long-established 
relationship between Saudi Arabia 
and Germany.

As part of the delegation trip, 
GESALO also organized a visit to 
Dammam and Bahrain. In Dammam, 

the delegation visited the Asharqia 
Chamber and networked with invited 
businesses. They also visited the Ger-
man company Linde in Jubail. 

The Bahrain Chamber of Com-
merce and Industry (BCCI) organized 
an event including local business 
owners and investors interested in 
mulling business and partnership 
opportunities with the members of 
the delegation, who represent a spec-
trum of important sectors including 
legal services, finance, tourism, IT 
services, tax and business consulting, 

industrial landscaping and gardening 
services, energy, civil engineering, 
media and printing, health manage-
ment, architecture, and real estate.

BCCI board member Mr. Khalid Al 
Zayani underlined the importance of 
forging successful partnerships and 
expanding business networks and 
highlighted the potentials for busi-
ness between Bahrain and Germany.

Germany has become the fourth 
largest trading partner of Saudi 
Arabia in terms of the Kingdom’s 
imports. According to Saudi govern-
ment statistics, Saudi imports from 
Germany reached SR29.5 billion in 
2017. But in terms of Saudi supplies 
to Germany, they have not made 
much headway with the value of 
Saudi exports to Germany recorded 
only SR1.5 billion during the period.

“ Khalid Al Zayani 
(BCCI board member) 
highlighted potentials 
for busi ness between 

Bahrain & Germany ”

Visitors 
admire one of 
67 Siemens 
driverless 
Metro trains 
for Riyadh.Ph

ot
os

: H
an

na
 R

ie
hl

e 
(2

)

GESALO NEWS

CONTACT mueller@ahk-arabia.com
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ABOUT THE EVENT
Watch video to this event: 

 
Goethe Institute Riyadh:  
www.goethe.de/riad 
 
Deutsche Schule Riad:  
www.disr.edu.sa 
 
German Academic Exchange  
Service (DAAD): www.daad.de 
 
German Embassy Riyadh:  
www.saudiarabien.diplo.de

T he fair highlighted the oppor-
tunities the German language, 
a German school or university 

education, or working with a German 
company can offer young people from 
Saudi Arabia. The Fair included infor-
mation about job opportunities with 
German companies, German Language 
training at the Goethe Institute with 
taster sessions of German, university 
education in Germany, the Saudi-Ger-
man government scholarship pro-
gramme, and the German schools in 
Riyadh as well a question and answer 
session with the German Ambassador 
to Saudi Arabia H. E. Jörg Ranau. The 
event was free and open to the public. 
The overall feedback of visitors as 

well as the participant companies was 
consistently positive. A lot of young 
Saudi students showed big interest in 
the study opportunities in Germany 
but also visitors, who are already in a 
working position, were very interested 
in job opportunities in Germany.
Thank you to the following companies 
for supporting this event: Coperion, 
DETASAD, Deutsche Bank, SAP & 
thyssenkrupp.

If you, as a company are interest-
ed in participating in future Opportu-
nity Fairs, please contact Iman Staab 
at GESALO.

GERMAN OPPORTUNITIES 
FAIR IN RIYADH
February, a German Opportunities Fair took place at the 
Goethe Institute in Riyadh. The fair brought together the 
German Embassy, the German-Saudi Arabian Liaison Office 
for Economic Affairs (GESALO), the Goethe Institute, the 
German School in Riyadh, the German Academic Exchange 
Service (DAAD) as well as representatives of German 
companies in Saudi Arabia. 

Numerous visitors informed themselves 
at the various stands of the fair.

Left to right: F. Herzig, M. Desch, R. Heinisch, 
H. Riehle, H.E. J. Ranau, I. Staab, J. Bongers.

CONTACT staab@ahk.arabia.com

Ph
ot

os
: I

m
an

 S
ta

ab
 (

3)



37

CATEGORY

37

GESALO NEWS

SOLAR WORKSHOP 2019
Encouraged by the overwhelming response to the first Solar Workshop organized in 
2018, the German-Saudi Arabian Liaison Office for Economic Affairs, GESALO, was 
requested by the Asharqia Chamber to organize a follow-up event. 

B ack in early October 2018, the GESALO 
team was warmly welcomed at the Ashar-
qia Chamber, Dammam, for the very first 

joint Solar Workshop. After introductory words 
from the Board Member of Asharqia Chamber, 
Honorable Ibrahim Mohammed Al-Sheikh, the 
Delegate of the German Industry & Commerce for 
Saudi Arabia, Bahrain and Yemen, Oliver Oehms, 
presented in a nutshell the work of the Ger-
man Chamber and extended his gratitude to the 
regional Chamber for the excellent cooperation 
between the two organizations.

Thereafter, the Renewables Consultant of 
GESALO, Quentin Blommaert, portrayed the out-
standing potential for solar power in the King-
dom of Saudi Arabia: blessed with the highest 
solar radiations worldwide-2450 kWh/m2/year 
on average, enjoying 3000 sunny hours yearly, 
perennial clear skies, wide empty stretches, etc. 
the list of natural advantages KSA disposes of 
to harness solar power (among other renewable 
energy sources) is comprehensive. 

The presentation´s aim was also to illustrate 
the extent to which the numerous Saudi compa-
nies present in the room, can rely on Germany, 
which disposes of an extensive learning-curve 
and state-of-the-art technologies, for their 
ambitious newly announced renewable energy 
endeavors: to reach 27.3 GW by 2023 and 58.7 
GW by 2030 of installed capacities from renewa-
ble energies (out of which PV is to get the lion´s 
share with 40 GW).

Following the steps of last year´s successful 
event, this year’s Solar Workshop, to take place 
anew at the Asharqia Chamber on 7th April 2019, 
will continue in the same vein and provide fur-
ther in-depth analysis as well as already imple-
mented practical examples regarding Saudi-Ger-
man cooperative ties in the solar sector. 

Saudi Arabia and Germany are proud of a 
long-established and strong relationship. In that 
regard, Germany´s leadership role in the renew-
able energy sector is a tremendous asset to the 
Kingdom of Saudi Arabia, which intends to benefit 
from an enhanced cooperation in that key field. 
For its part, Germany is fully aware of Saudi 
Arabia´s stunning solar potential and intends to 
play a major role in fostering the country´s gradual 
switch towards sustainable sources of energy.

GESALO has further plans to increase interest 
towards the very promising Saudi solar energy 
market for German companies. 

Among others, GESALO will attend Intersolar 
2019 in Munich, where it will accompany Saudi 
companies at the world´s biggest solar energy 
trade fair. There, GESALO will also have the 
pleasure to hold a speech pertaining to Saudi´s 
still untapped solar potential during the fair.

In sum, the Asharqia Chamber and GESALO 
rightly sense the energy pulse currently at hand in 
KSA by promoting such activities and are looking 
forward to the Solar Workshop´s second edition.

CONTACT blommaert@ahk-arabia.comPh
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Industrial solutions for the cement industry

Your key to success:
high quality mobile crushing systems
thyssenkrupp Industrial Solutions is a leading partner for the engineering, construction and maintenance of industrial plants 

and systems. Our new fully mobile crushing plant has started operation at the Yamama cement plant near Riyadh, thus meeting 

the high demand for cement for major construction projects in the region. www.thyssenkrupp-industrial-solutions.com
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TRADE FAIRS

EXPLORE & CONNECT
GESALO are the official representative of some of the most renowned German trade fair 
companies. We help companies from Saudi Arabia, Bahrain and Yemen to exhibit their 
products and services in the shows we represent and thereby to establish and strengthen 
business connections. Our exhibitors and visitors receive a personalized and targeted service.

Whether you are interested in participating in a fair or just to visit, please contact the 
respective contact person for detailed information.

JAN 28-30

WHAT Intersolar Europe 
WHERE Munich, Germany 
WEB www.intersolar.de 
CONTACT Mr. Asif Ansari,  
ansari@ahk-arabia.com 

MAY 15 -17

WHAT LAB Volution 
WHERE Hanover, Germany 
WEB www.labvolution.de 
CONTACT Mr. Asif Ansari,  
ansari@ahk-arabia.com

MAY 21-23
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Intersolar Europe – The world’s 
leading exhibition for the solar 
industry and its partners. 
Intersolar Europe is the world’s 
leading exhibition for the solar 
industry and its partners and 
takes place annually at the Messe 
München exhibition center in Munich, 
Germany. The event’s exhi¬bition 
and conference both focus on the 

areas of photovoltaics, solar thermal 
technologies, solar plants, as well as 
grid infrastructure and solutions for 
the integration of renewable energy. 
Since being founded 27 years ago, 
Intersolar has become the most 
important industry platform for 
manufacturers, suppliers, distributors, 
service providers and partners of the 
solar industry.

The full spectrum of lab technology.
As the flagship European trade show 
for innovative laboratory equipment 
and the optimization of laboratory 
workflows, LABVOLUTION covers the 
entire spectrum of lab technology 
and highlights the new directions 
and developments relevant to all user 

sectors. Networking is also a keynote 
theme of LABVOLUTION. In addition 
to the interdisciplinary exhibition, the 
concept behind LABVOLUTION allows 
for attractive formats that facilitate 
knowledge transfer, the exchange of 
ideas and networking.
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WHAT LIGNA 
WHERE Hannover, Germany 
WEB www.ligna.de 
CONTACT Mr. Asif Ansari,  
ansari@ahk-arabia.com

MAY 27 - 31

WHAT AUTOMOTIVE ENGINEERING EXPO 
WHERE Nuremberg, Germany 
WEB automotive-engineering-expo.com 
CONTACT Mrs. Assia Affani,  
affani@ahk-arabia.com

JUN 4 - 5
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The only trade fair for automotive 
engineers focusing on the car body 
process chain.
The Automotive Engineering Expo is a 
knowledge and education platform for 
expert engineers from the automotive 
and supplier industry. Decision-mak-
ers, planners and developers as well as 
designers and technicians meet here 
for a focused exchange on all aspects 
of body engineering, body painting 
and final assembly. Well-known 
companies and movers in the industry 
will present the latest innovations, 
products and services for the entire 
process chain - from concept to final 
assembly.
Up-to-dateness and market proximity 
are guaranteed: Thanks to the active 
participation of leading OEM and OES 

experts. They have developed the ex-
tensive supporting programme under 
the focus topic 2019: Digital engineer-
ing and flexible production enabling 
new lightweight body structures.
In addition to premium-networking, 
Automotive Engineering Expo offers 
numerous side events such as the 
technical congress Automotive Engi-
neering Congress with various topics 
and half-day tech-tutorials. Guided 
exhibition tours by experts as well as 
virtual masterclasses bring visitors di-
rectly to the current highlights of the 
industry and into conversation. The 
latest components, parts and bodies 
that meet the challenges of the indus-
try will be presented and discussed in 
detail in technical lectures and in the 
Innovation Park.

World market place of innova-
tions for the wood industry.
LIGNA features technology for the 
entire wood value chain – from 
harvesting machinery to industrial 
processing and production plant 
and equipment. LIGNA stands out 
from competing shows in that it 
attracts an international audience 
of top-level decision makers and 
professionals from all key sectors 
of the wood industry. LIGNA has 
numerous special displays to offer 
for the entire spectrum of the 
woodworking industry that go 
beyond the pure exhibition area.
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WHAT transport logistic 
WHERE Munich, Germany 
WEB www.transportlogistic.de 
CONTACT Mr. Asif Ansari,  
ansari@ahk-arabia.com

JUN 4 - 7

WHAT LASER World of PHOTONICS 
WHERE Munich, Germany 
WEB www.world-of-photonics.com 
CONTACT Mr. Asif Ansari,  
ansari@ahk-arabia.com

JUN 24 - 27
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LASER World of PHOTONICS, 
the world’s leading Trade Fair 
with Congress for Photonics 
Components, Systems and 
Applications. Together with the 
World of Photonics Congress, 
the fair unites research and 
industry and promotes the use 
and ongoing development in the 
Photonics industry.
International and innovative: 
LASER World of PHOTONICS is the 
only event that depicts the entire 
range of photonics solutions. From 
components to systems and from 
concrete applications to services, 
LASER World of PHOTONICS depicts 
the entire value chain and brings 
global suppliers and customers 
together to meet their needs.

transport logistic is the hub of the 
global logistics industry. It combines 
innovative products, technologies, and 
systems with pooled expertise and a 
strong sales focus. The global industry 
meets at this top platform every two 
years in Munich. Part of transport 
logistic is air cargo Europe, the indus-
try gathering for the international air 
freight industry. The trade fair, which 
is accompanied by a conference pro-
gram, presents the optimal solutions 
for every requirement.
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WHAT GMTN (GIFA and TERMPRESS) 
WHERE Duesseldorf, Germany 
WEB www.gifa.de  
CONTACT Mr. Asif Ansari,  
ansari@ahk-arabia.com

JUN 25 - 29
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The Bright World of Metals - The 
“fourfold” industry get-together 
for top decision-makers
It is a unique concept - and it brings 
unique contacts: The international fair 
quartet GIFA, METEC, THERMPROCESS 
and NEWCAST is THE platform for 
encounters and business. Internation-
al buyers, users, experts and deci-
sion-makers from the metallurgy, heat 
engineering and casting industries 
meet here at four events at the same 
time in the same location.
Numerous seminars and symposia, 
special shows and technology forums, 
as well as international congresses 
and lecture series are an additional 
special guest magnet. Do not miss the 
mandatory date of the industry!
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WHAT CMS 
WHERE Berlin, Germany 
WEB www.cms-berlin.de 
CONTACT Mrs. Assia Affani,  
affani@ahk-arabia.com

SEP 24 - 27

WHAT FachPack 
WHERE Nuernberg, Germany 
WEB www.fachpack.de 
CONTACT Mrs. Assia Affani,  
affani@ahk-arabia.com

SEP 24 - 26
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European trade fair for packaging, 
processing and technology
With new trends, new perspectives, 
and new opportunities, the European 
packaging sector is brimming with 
diversity and dynamism – and FachPack 
showcases all the highlights and defines 
the main areas of focus. It offers a fresh, 
new look, an outstanding spectrum of 
products for packaging, packaging ma-
chines, and packaging processes, and an 
impressive complexity in packaging and 
labelling technology, intralogistics and 

packaging logistics, packaging materials, 
and package printing and finishing. 
FachPack brings together more than 
1,600 exhibitors from the packaging 
process chain in 12 exhibition halls 
with roughly 45,000 trade visitors from 
packaging-intensive sectors.
In a compact, three-day programme, 
the latest innovations and develop-
ments in the packaging sector take 
centre-stage and generate new ideas 
and projects for the future – because 
tomorrow begins when you create it.

The international trade show for 
cleaning systems and infrastructure 
services serves as an ideal platform 
for new contacts, corporate image 
building and potential business deals 
in the international cleaning market. 
430 exhibitors from 24 countries (CMS 
2017) and a unique array of products, 
systems and techniques confirmed the 
CMS Berlin market leadership position 
and firmly established the event as the 
year´s most important event for the 
global cleaning sector.
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OCT 16 - 18

WHAT ITB Asia 
WHERE Marina Bay Sands, 
Singapore 
WEB www.itb-asia.com 
CONTACT Mrs. Assia Affani,  
affani@ahk-arabia.com
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WHAT it - sa 
WHERE Nuernberg, Germany 
WEB www.it-sa.de/en/ 
CONTACT Mrs. Assia Affani,  
affani@ahk-arabia.com

OCT 8 - 10 it-sa is Europe’s largest expo for IT se-
curity and one of the most important 
worldwide events. Whether cloud 
computing, mobile and cybersecu-
rity, data or network security, the 
exhibition is since 2009 a unique 
platform for C-Level experts and 
IT security officers, from industry, 
services and administration to meet 
developers and providers of products 
and services for IT security. it-sa has 
successfully served as a catalyst for 
many innovative solutions.
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Asia’s leading traveling Trade 
show. ITB Asia is an annually held 
three-day B2B trade show and 
convention for the travel indus-
try; it is designed to become the 
primary event for the Asia Pacific 
travel industry, much like its parent 
event – ITB Berlin. It is organized 
by Messe Berlin (Singapore) Pte Ltd 
and supported by the Singapore 
Exhibition & Convention Bureau. 
ITB Asia is the premier meeting 
place for the travel trade indus-
try and a forum for establishing 
high-quality customer contacts 
and conducting businesses.

TRADE FAIRS
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NEW COLLEAGUES AT GESALO
This year we welcome four new colleagues, including 3 females, all coming from diverse 
backgrounds. Together we form a Team where extensive experience merges with new 
perspectives and thus lay a strong foundation for a successful year 2019.

IMAN STAAB
PR and Communication Manager

LAYLA SHOIL
Government Relation

ASSIA AFFANI
Trade Fair Officer 

After having worked for the private Industry sector at Siemens Limited Saudi 
Arabia for more than 10 years in the field of Business Development, Samir Naji 
has now joined the GESALO team in his home base, the Eastern Region of Saudi 

Arabia. Samir is a Saudi National with a German mother. He graduated with a Master of Arts (M.A.) 
Degree from Philipps University in Marburg (Germany) after he had concluded the vocational train-
ing of Industrial Business Administrator (Industriekaufmann) in Germany. Therefore, he speaks fluent 
German, Arabic and English.

In his private life, you may see the father of two daughters, rolling the dice or moving cubes 
around a board as he loves to collect and play boardgames and tries to spread the hobby in his coun-
try. Since last December, Samir has started his position as Head of German Desk, located within the 
Asharqia Chamber of Commerce in Dammam.

SAMIR NAJJI 
Head of German Desk Dammam

In her last position, Iman was working as the Membership Manager & Executive 
Assistant for the German Chamber of Commerce in Morocco. She had concluded 
her vocational training of Industrial Business Administrator (Industriekauffrau) 

at Siemens in her hometown Düsseldorf (Germany). After that she worked for Siemens for over 12 
years in various positions. Since 2004 Iman lived in Jeddah, Riyadh and Casablanca. She speaks Ger-
man, English, Arabic and basic French. In 2018 Iman moved back to Riyadh with her husband and 2 
sons. She loves to travel and discover new places, foods and cultures. Iman is taking over the position 
as the PR and Communication Manager. 

Layla Shoil received her double major bachelor degree in Molecule and Biotech-
nology from Princess Nora University Riyadh/Saudi Arabia and has years of 
experience in the Medical Research sector.Layla comes to us from King Abdullah 

International Medical Research Center where she worked as a medical research scientist. As Govern-
ment Relations Officer, Layla’s responsibilities will include managing and controlling the process of all 
activities that are related to the Government offices. Spending her free time volunteering at charities, 
reading different verity books, visiting art museums and galleries, having intellectual discussions with 
different mindsets. We are confident that Layla Shoil will be an excellent match for this position and a 
strong asset to our organization. Welcome to the team!

Assia has years of experience in increasingly responsible roles within marketing 
at a diverse group of organizations and clients. She possesses effective organiza-
tional skills and proficiency in administration and practical tasks.

As Trade Fair Officer in our team, Assia will be responsible for the overall marketing activities for two 
of the largest exhibition companies in the world: Messe Berlin & Nürnberg Messe. We are convinced 
that she will add another layer of success to our quality efforts. Since 2012 Assia lives with her family 
in the Kingdom of Saudi Arabia. She speaks German, English and Arabic. In her free time Assia enjoys 
travelling and loves Art. We welcome Assia on board of the GESALO Team.
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OUR TEAM

MOHAMMED AKBAR 

System Administrator

ASIF ANSARI 

Senior Trade Fair Officer

QUENTIN BLOMMAERT

DEinternational Consultant &  
GTAI Research Manager

MOHAMMED FALEEL

Director of Market Entry &  
B2B Affairs

OMAR HASSAN HAMZA 

Assistant of the Delegate &  
Head of Legal Affairs

MUHANAD KHUSRO

Head of Finance &  
Administration

JAN LUTZ MUELLER 

Head of DEinternational,  
Deputy Delegate

ASSIA AFFANI

Trade Fair Officer

LAYLA SHOIL 

Government Relation Manager

ALI DOGAN 

DEinternational Consultant 

IMAN STAAB

PR & Communication Manager

HANNA RIEHLE

DEinternational Consultant 

OLIVER OEHMS 

Delegate of German Industry 
& Commerce for Saudi Arabia, 

Bahrain and Yemen

ABOUT US

47

FAISAL NALPURAKKAL 

Administration & Front Desk

SAMIR NAJI

Head of German Desk  
Eastern Province & Bahrain

MOHAMMED RIYAS GULKHAN

Administration Assistant
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EDITOR-IN-CHIEF  

Oliver Oehms

EDITOR 

Iman Staab

CONTRIBUTORS  
Oliver Oehms
Quentin Blommaet 
Hanna Riehle 
Jan Lutz Müller 
Ali Dogan
Dr. Rafael Heinisch

PRINT 

Star Printing Company 
P.O. Box 246370 Riyadh 
Kingdom of Saudi Arabia

DIGITAL EDITION 

saudiarabien.ahk.de/ 
publications

DESIGN 

Ghia Müller-Heywes

NEXT ISSUE  

August 2019 

EDITORIAL DEADLINE  
June 27, 2019

GESALO OFFICE 

Futuro Tower, 4th Floor  
King Saud Road 
P.O. Box 61695 
Riyadh 11575 
Kingdom of Saudi Arabia

T +966 11 4050201
   @ahksaudi

CONTRIBUTION & ADVERTISEMENTS

If you wish to contribute your article, wish your company’s activities to be covered by GSBM, 
or use our various media channels for your advertisement purposes, please contact Iman 
Staab: +966 92 0005863 ext. 117 or staab@ahk-arabia.com

MAXIMIZE YOUR COMPANY'S EXPOSURE ...

• Publications
• Events
• GESALO TV 
• German Breakfast & 

Catalogue Show
• Newsletter
• Website
• GSBM German-Saudi 

Business Magazine

IMPRINT

... and reach new customers by taking  
advantage of our media channels.

GSBM
 GERMAN-SAUDI BUSINESS MAGAZINE

GESALO News

GESALO Special

Cover Story

April 2018

15th G
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Break
fast &

Catalog
 Show

UNESCO 
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e -

Madein
 Saleh
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CAPTURE GERMANY
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Septem
ber 2

018

“Looking Back on Four 

Decades of German-

Saudi Business R
elations

History

German Footprint 

on Riyadh’s Urban 

Scenery”

Exclusive

Cover Story

GESALO 40TH 

ANNIVERSARY

September 2018

GSBM
 GERMAN-SAUDI BUSINESS MAGAZINE

SPECIAL EDITION

GSBM
 GERMAN-SAUDI BUSINESS MAGAZINE

GESALO Special

December 2018

Al-Ahsa Oasis --  

The Green Heart of 

Saudi Arabia

Saudi Business News

Cover Story 

White Paper of 
German Industry 

Affirms Commitment 

for Vision 2030

MEMORABLE  

GERMAN-SAUDI  

SUCCESS STORIES

1
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HEALTH SECTOR OPPORTUNITIES 

April 2019

2019 STARTS DYNAMIC - WITH INCOMING GERMAN BUSINESS

INTERVIEW WITH H.E. JÖRG RANAU, GERMAN AMBASSADOR

GESALO

Exclusive

Cover Story 

GSBM GERMAN-SAUDI BUSINESS MAGAZINE

DISCLAIMER

GSBM is published by GESALO (German-Saudi Arabian Liaison Office 
for Economic Affairs). ©Copyright GESALO 2018. All rights reserved. The 
views expressed in this publication do not necessarily reflect the views 
of GESALO. Copyright for other than personal use or internal reference 
or without permission of GESALO is expressly prohibited. 
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Say yes to the world

First you are speechless.

Then a storyteller.

With Lufthansa to more than 

400 destinations worldwide.
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